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By Janelle Wesloh,
Hazelden 

When Susan*, a 38-year-
old computer program-
mer from Chicago,

completed treatment for addiction,
her EAP counselor gave her sever-
al continuing care and recovery
support options. She had heard of
some before: attend Twelve-Step
meetings, get a sponsor, and attend
a support group facilitated by the
treatment center.

(*Susan is a composite of many
successful users of Hazelden’s
Web and phone-based continuing
care program, MORE: My
Ongoing Recovery Experience.)

However, one recommendation
was new to Susan: signing up for
an online recovery support pro-
gram. Before leaving treatment, a
trainer met with Susan to explain
how to register and navigate the
online program.

She found educational content
tailored to her specific needs in
early recovery, along with a library
where she could research addic-
tion-related issues she was facing,
an online journal where she could
document her feelings, and a
social networking area where 
she could reach out to others in
recovery at any time, day or night,
and stay in touch with friends
from treatment. 

Susan was also reassured she
would be assigned a recovery
coach who would assist her when
she needed it most. She met her
coach before leaving treatment,
and was relieved she could remain
connected with a person who
understood where she had been
in terms of her addiction and
where she was going in terms 
of recovery. 

Susan’s case provides an 
example of an actual online 
program in existence today, which
is designed to assist employees in
early recovery from alcohol or
other drug problems.

There are many online continu-
ing care opportunities available
(among them, Hazelden’s MORE
program) that can increase the
likelihood of success for employ-
ees who are returning to work
after addiction treatment. 

Continuing Care is Crucial
As an employee assistance pro-

fessional, you are probably aware
that continuing care is a critical
success factor for employees in
early recovery from alcohol or
other drug addiction. Research
shows that individuals who follow
their continuing care plans, start-
ing in the very first month after
discharge from treatment, have a
better likelihood of staying sober
than those who don’t.

And the sooner the better:
according to the Butler Center for
Research at Hazelden, individuals
who begin their continuing care
plan immediately following treat-
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ment are more likely to maintain
abstinence at the six-month and
12-month marks following treat-
ment than those who don’t start
continuing care right away.

Online an Increasing Option
Online continuing care pro-

grams have become an effective
addition to traditional, in-person
aftercare programs that treatment
centers have used for years. Online
programs may be recommended
by your employee’s treatment cen-
ter or sought out independently by
an employee.

An online program can either
supplement or replace other in-
person aftercare options, depend-
ing on the employee’s needs and
barriers to traditional services.

A combination of both online
and face-to-face options is ideal.
With today’s increasingly mobile
workforce and work environment,
it’s more important than ever to
provide portable, accessible
employee-assistance options.
Online programs may include:

• Web-based support groups;
• Bulletin boards or chats;
• A series of email interactions;

and/or
• Other social networking

options.

Some online programs also
include recovery education or
links to recovery websites. Others
offer libraries or portals to access
support when an employee needs
it most.

Whatever the specifics, the goal
is the same: to get the employee
the recovery assistance they need
— whether the individual is work-
ing at the office, remotely from
home, on a business trip, or at a
branch office. 

More on Recovery Coaches
Some online programs include

personal support from a recovery
coach (as previously mentioned)
with contact by means of phone,
email, or text messaging. These
individuals have varying levels of
credentials — from those licensed
as alcohol and drug counselors, 
to those with life coaching 
certification, and still others with
recovery experience who act more
as peer models. 

Benefits
Utilizing an online continuing

care program can have tremendous
benefits for employees, including:

 The opportunity to take
advantage of recovery support
that would normally be unat-
tainable. Consider persons in
recovery who have frequent 
international travel, are isolated 
by geography, or who have other
barriers that make traditional, 
in-person recovery programs 
a challenge.

 Fellowship and wisdom
that come from connecting with
recovering peers. Social network-
ing capabilities for employees in
long-term recovery are particularly
useful.

 Reinforcement of lessons
learned in treatment. This is pro-
vided through access to ongoing
education.

 Access to support and
resources 24/7. Basically, wherev-
er the Internet is available.

Questions for the EAP
As an EA professional, there are

several questions to ask in identi-
fying an effective online continu-
ing care program for employees,
including:

Does the online program use
evidence-based practices and
research in its design and content?
Is there any data or are there any
outcomes studies that demonstrate
its effectiveness?
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The phrase “workplace
diversity” means different
things to different people.

Some would say it means
attracting employees of various
racial or ethnic backgrounds;
and/or hiring traditionally under-
served groups, such as people
with disabilities.

Still others would say work-
place diversity refers to embracing
the differences of people from 
different generations, more of
whom are working side by side
than ever before.

None of these ideas are wrong,
but Barbara Walker, a human
resource development profession-
al, developed a broader concept
known as “valuing differences.”

Key points of her model are 
as follows:

1) People work best when they
feel valued.
2) People feel most valued when
they believe that their individual

What types of credentials
does the recovery coach have (if
this option is offered as part of 
the program)? How and when can 
the employee access his or her
recovery coach? 

Is the online program secure
and private for users? Are the best
practice privacy and security pro-
cedures utilized to protect the
employee’s sensitive and confi-
dential health information? 

Is there a clear explanation
of who can and can’t view the
employee’s information so that 
he or she can make informed
choices about what they choose 
to disclose?

What are the costs? Are
there hidden or add-on costs to be
aware of?

Does the coach or program
encourage employees to utilize
face-to-face fellowship and 
support to ensure a well-rounded
recovery plan? 

Summary
The future of online recovery

programs, resources, and tools is
bright, given the continual
increase in reach, capability, and
acceptance of the Internet. Instant
access to support groups at any
time day or night, Alcoholics
Anonymous meetings in Second
Life (virtual world), tele-presence
technology, and other Web-based
tools that once seemed futuristic
are here today to enhance employ-
ees’ work as they transform their
lives from the despair of addiction
to the promise of recovery . 

Janelle Wesloh is Director of Recovery
Management for Hazelden, a national nonprof-
it organization offering a comprehensive
approach to addiction treatment and recovery.
Hazelden has facilities in Minnesota, Oregon,
Illinois, New York, and Florida. Janelle can be
reached at jwesloh@hazelden.org. For addi-
tional information about MORE, Hazelden’s
online continuing care program, visit
www.hazelden.org/more. 
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and group differences have been
taken into account.
3) The ability to learn from people
regarded as different is the key to
becoming fully empowered.
4) When people feel valued and
empowered, they are able to build
relationships in which they work
interdependently and synergistically.

A corporate culture that values
the differences inherent in a diver-
sified workforce will produce an
environment that promotes in-
creased profits and productivity.

Source: “Workplace Diversity: Valuing
Differences” by Terry Giles.

One of the 
toughest parts of
an editor’s job 
is to distill 
information into

articles short enough to fit in an 
8-page newsletter.

Case in point: A recent 
article on compassion fatigue 
and burnout submitted by 
Barbara Rubel, a noted authority
on the subject.

While the article came closely
on the heels of another excellent
article on the same topic by 
Gary Yeast (see January 2010
issue of EAR), we thought EAR
readers would benefit greatly from
reading it.

Editor’s Notebook
The problem was, there was no

way we could edit Barbara’s arti-
cle to that extent and still have it
be useful to subscribers.

As a result, we’re including her
original article as an electronic
ONLY insert with this issue of
EAR. We think you’ll find
Barbara’s action plan of particular
benefit. Let us know what you
think. Until next time.

Mike Jacquart, Editor
(715) 258-2448

mike.jacquart@impacttrainingcenter.net

Quick Ideas

It’s Vital to Value Differences



By Daniel Touizer

Nearly one in five Americans
are unemployed, and many
have been jobless for

months. As a result, President
Obama’s 2010 budget will include a
COBRA subsidy extension, which
increases both the eligibility period
and length of the Consolidated
Omnibus Budget Reconciliation Act
(COBRA) premium subsidy.

Although this is a great initia-
tive, many people who are eligible
simply can’t afford their portion of
the COBRA premium because the
cost can consume the bulk of an
unemployment check. Therefore,
millions of Americans are forgoing
health coverage all together.

It’s crucial to understand that
there are many health insurance
options that exist before deciding to
discontinue healthcare. One tempo-
rary solution is a short-term med-
ical plan. These plans are similar to
major medical plans, but are avail-
able for a term of 12 months or 
less at premiums that are at least
one-third lower. They are a smarter
option than no insurance. 

Unemployed consumers must be
able to determine what they can
afford and select a plan that fits
their budget. Once a target premium
has been selected, consider your
risk for periodic out-of-pocket
charges. To find a plan that’s right
for you — both in affordability and
coverage — you must evaluate 
your needs based on your answers
to the following: 

 How affordable is the cost of
care where you live?

 In addition to monthly 
premiums, how much can you
afford for periodic out-of-pocket
health services?

 What medical services would
you and your family be most likely
to use?

 Are the doctors, hospitals 
and other medical providers that
you use in the insurance plan’s 
network? 

 Are you willing to switch to
network participating providers in
order to minimize your out-of-
pocket costs?

 If you have a pre-existing
medical condition, will the plan
cover it?

 How long is the pre-existing
waiting period?

 Does the plan cover the costs
of delivering a baby?

 Does the plan pay for preven-
tive health care such as immuniza-
tions and health screenings?

Now you can manipulate the
plan components to fit your needs
and your budget. 

Increase or decrease the plan
deductibles: With most plans higher
deductibles will lower your premiums.

Consider higher co-insurance:
This is the percent of the medical
bills that will be your responsibility

Find out if your prescription
coverage needs to be included if
you aren’t on any maintenance
medications.

Ask yourself how much of
your care you’re willing to self-
insure. 

If your medical needs are
minimal consider a limited medical
insurance plan

If your need is temporary, con-
sider a short-term medical plan.
However, if the healthcare services
required are minimal then you
might consider a limited medical
insurance plan. 

Limited medical insurance plans
represent a growing segment of the
health insurance market and are
generally more affordable than tra-
ditional major medical plans,
including COBRA. These plans
reduce or eliminate your
deductibles and shorten pre-existing
waiting periods. They are designed
to pay for more routine and pre-
dictable medical expenses, and 
you are encouraged to seek care 
at the first sign of illness rather 
than putting it off until the situa-
tion worsens. 

The fact is that most major 
medical insurance plans end up
charging people for more healthcare
services than they ever use. The
choice really comes down to the
extent of care you and your family
will need, and how much you 
can afford.

Summary
Ultimately, people who are

unemployed should consider short-
term or limited medical plans as a
cost-effective alternative to
COBRA. Not having insurance isn’t
a smart option, so those who are
forgoing health insurance need to
be aware that there are practical
healthcare options available.

Daniel Touizer is the CEO and Founder of
Cinergy Health (www.cinergyhealth.com).
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‘COBRA’ Alternatives 
for the Unemployed



May 2010 Visit EA Report’s website at www.impact-publications.com EA Report   5

Subscribe to EA Report Now!
YES! Please start _____ or renew _____ my subscription to Employee
Assistance Report. If I’m not completely satisfied, I can cancel and receive a
refund for the remaining portion of the subscription.

All payments must be made in U.S. funds or
by check drawn on a U.S. bank.

Method of Payment:
Organization’s check
Personal check
Purchase order
Bill me
Charge my: MC  Visa Am. Express
Card #:
Expiration Date:
Signature:

Credit card orders may call 715-258-2448.
Mail to: EA Report, PO Box 322,

Waupaca, WI 54981

3 years (36 issues) ...................$687.00
2 years (24 issues) ...................$458.00
1 year (12 issues).....................$229.00

___ Extra copies per month at $2 each, $24 per
year (e.g., 5 extra copies per month for 1 yr. =
$120 per year). Add to above rates.
Foreign orders please add $20 per year.

Name:.............................................................
Title:................................................................
Organization:..................................................
Address: .........................................................
City: ................................................................
State or Province:...........................................
Zip Code: .......................................................
Daytime Phone: .............................................

Resources
Why Good People Burn Out — And

How You Can Stop It, $99, .pdf down-
load, PBP Executive Reports, (800) 220-
5000, or visit www.pbpexecutivereports.
com. This report offers strategies that
will demonstrate how to eliminate stres-
sors, prevent future occurrences, and
reduce turnover by helping employees
escape burnout.

The Inspiration Factor: How You
can Revitalize Your Company Culture
in 12 Weeks, by Terry Barber, www.
inspirationfactor.com. The author reveals
the seven principles of inspiration and
how implementing even one of them can
positively impact someone’s life. Imple-
ment all seven and you will change the
culture in which you live and work.

By Thomas McNulty

School shootings. Bombings.
Terrorists. Child abuctions. 
To say that we live in an 

anxious society is an understatement.
However, as employee assistance 
professionals, it creates an opportunity
to demonstrate the value of behavioral
consultative work.

I advise my clients to always be
aware of how our environment will be
shaped by daily events. While there are
core competencies that every EA pro-
fessional must have, the ability to
adapt to meet new workforce needs is
more critical than ever before.

We make “marketing” more diffi-
cult than it has to be. Basically, to mar-
ket is to understand your customers’
needs and how to best deliver them. To
gain market position, you must be able
to quickly respond to emerging needs.

What does this mean for EAPs? You
must be visible and constantly raising
the profile of the role of EAPs in the
workplace. With everything going on
in today’s troubling world, we should
be hearing from EAPs more than we
are! The “behavioral factor” in the

workplace has more economic impact
than most CEOs would care to admit.

However, the fact remains that most
EA professionals need to become bet-
ter marketers. The following are some
recommendations:

Learn how you can become an
expert on a workplace issue(s). Media
love having area professionals they can
contact to localize stories on important
workplace, behavioral, and related top-
ics. Meet with local media and let them
know you are available for an inter-
view, comment, or quote when your
area of expertise hits the press. Perhaps
you can even write a regular column in
a local newspaper. Whatever the media,
the free exposure will raise awareness
of both the EAP profession and your
individual EAP. It’s a win-win.

Get on a local speaking circuit.
Don’t get pigeonholed into hanging
out only with EAP colleagues. Utilize
Chamber of Commerce, civic groups
(Lions, Rotary, etc.), and others to
raise awareness of an issue(s). You can
capture a great deal of attention by
being seen as a reliable source of cred-
ible information.

Network everywhere and with
everyone. People frequently think of
networking only at events such as
Chamber of Commerce and profes-
sional association gatherings. But
some of the most productive business
contacts come from chance encounters
— at the grocery store, at ball games,
doctor’s offices, the list goes on and
on. Whenever and wherever another
person is present, there’s an opportuni-
ty to network. Be alert to these possi-
bilities, and be ready to explain the
services that you offer.

Set a networking goal. Set a
goal each week for the number of new
contacts you wish to make. Don’t be
afraid to start with only one or two
until your confidence grows. You can
increase the goal later.

Summary
The morale of the story is this: get

out there, and let folks know who you
are and what you do. The EAP profes-
sion is simply too important for people
to not be aware of us!

Thomas McNulty is the president 
of Success Stories, Inc. 
Additional source: www.selfgrowth.com.

Raise Awareness of your EAP
Marketing Matters
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By Gary Foreman

It’s been said that the longest dis-
tance is between the human
head and the human heart. This

means that there are many things
we understand intellectually, we
accept as true, and yet, we still have
trouble acting on them. In other
words, our heart doesn’t know the
same truth as our head. 

For example, we know we
should budget or begin saving for
retirement, and yet we can’t seem to
do it. Intellectually, we know what
we should be doing, but our heart
may not be in it.

One way to identify when our
minds and hearts aren’t in sync is to
notice what financial decisions
make us uncomfortable.

What financial activities make
our palms sweat? Our heart beat
faster? Our stomach queasy?

When we feel uneasy about a
financial activity, this is a clue it’s
an area that needs  closer examina-
tion. 

Keep a journal for a brief time.
Notice the financial events that
cause discomfort. Include the date,
time, and any circumstances that
appear relevant. But don’t analyze it
now. For the time being, just jot
down the financial activity and how
you felt at the time.

Once you’ve assembled your
journal (after a few days to a week)
it’s time to study the entries. 

Were you able to recognize the
thoughts that made you uneasy? For
instance, “You shouldn’t be spend-
ing this money on a luxury item.”
Or, “Buy it. You’ll never find it
again this cheap.”

Some inner messages are good.

It’s true that I shouldn’t spend
money on unnecessary luxuries, and
I should look for bargains!

But we need to be careful about
the application. For instance, if the
“luxury” is buying a steak to cook
at home and I do it once a month, is
that a luxury?

A steak isn’t an outrageous
expense, and it may be enough to
keep you from eating out, which
costs more money. So maybe your
heart doesn’t apply to this situation.

Let’s take the bargain purchase.
If the item I’m thinking about buy-
ing is really used, maybe it’s not a
good purchase — especially if it’s
something you’ll use often.

In this case, spending a few
more bucks could buy something
more reliable that will last longer. In
this case, cheapest isn’t necessarily
best.

In other words, buying the luxury
item may not be a bad idea — and
purchasing the bargain might not be
a good thing. In both cases, there
may be more to consider than the
face value. 

So, what does your money jour-
nal tell you?

Take a close look at your entries
in light of the choices you were fac-
ing at the time. Was what your heart
was telling you appropriate for the
situation?

Or, were you sensing something
that could lead you to the wrong
financial outcome? 

Remember that what our heart
tells us about money often has some
truth to it. However, it’s important
to consider the bigger picture, and
examine the specific situation since
circumstances do vary.

Summary
Since these money messages

have been in our heads for years,
we often accept them without any
questions. But if we don’t stop to
think before making the decision we
won’t recognize that we could be
making a financial mistake.

The next time that a financial
decision makes you queasy, stop for
a moment. Listen to what your heart
has to say, and then ask yourself if
the message is true in this particular
situation.

Only after you’ve completed
these steps should you make a deci-
sion. You’ll move your head and
your heart closer together — close
enough so your heart will feel good
about the logical decisions your
head is making!

Gary Foreman is the editor of the Dollar
Stretcher website (www.stretcher.com) and 
various e-newsletters. The Dollar Stretcher 
is dedicated to helping people live better on
the money they have. 

Getting Your Heart
in Line with Your Head

Money Matter$

See our special insert 
on compassion fatigue — 

great tips on reducing burnout 
for the EA professional!

DOWNLOAD FREE AT:
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downloads/eapinsightmay10.pdf
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By Morrie Shechtman

The key to long-term growth and
productivity isn’t pink slips, 
it’s a workforce that’s familiar

with the company and in sync with
business goals.

So, how do your corporate clients
encourage a growth-oriented work-
place, the kind that will survive and
thrive even in an economic downturn?
The following are several tips:

 Forget monetary incentives,
focus on relationships. Even if your
corporate clients could afford bonuses

and other perks right now, they don’t
tend to increase employee loyalty any-
way. Only through better work rela-
tionships can people change and 
grow — and growth is the key to 
business survival.

 Provide honest, caring feed-
back. Corporate clients must constant-
ly tell employees how they’re
performing on the job. Honest feed-
back can be painful, but it’s the back-
bone of a growing organization. The
EAP is in a perfect position to help!

 Form an accountability group.
Many people fear receiving or giving
feedback because they don’t want oth-

ers to see their weaknesses, or to make
someone uncomfortable. However, put
someone in the proper setting and
things can change. In accountability
groups, feedback is turned into action,
and group members are held account-
able for implementing plans. I’ve
found such groups to be amazingly
effective in helping people overcome
problems. Again, the EAP is in a great
position to assist!

Morrie Shechtman is an international change
management consultant and the author of
numerous books, including Fifth Wave
Leadership: The Internal Frontier. For more
information, visit http://fifthwaveleadership.com.

Quick Ideas

Getting Maximum Return from Employees

By Susan Miller

After the public relations firm I
worked for closed last spring,
I found the following seven

steps helped me to transcend from
employee to entrepreneur. I believe
they can work well for any profession-
al employee. An employee assistance
professional may wish to share them
with laid off workers.

Confirm non-compete status. If
you signed an agreement like this with
an employer, be sure to check its
terms. In most cases,  employees are
not held to a non-compete if they are
let go without cause, such as through a
downsizing. If your agreement does
not specify this, ask your employer to
put it in writing.

Reach out. Contact clients to let
them know that you’re embarking on a
new journey. Don’t go into lengthy
explanations or details. Convey excite-

ment and passion for your profession
and the services you provide. Ask for a
breakfast or lunch meeting to update
them on your plans. 

Order business cards. You are
more than the firm you work with, so
don’t lose your identity just because
you’re laid off. For less than $50, you
can invest in cards that identify you by 
your profession.

Serve. Engage in an activity
where you can put your talents to use.
In my case, I jumped to serve on the
marketing committee for the Indiana
Office of Faith-Based and Community
Initiatives. You never know where this
may lead.

Pitch yourself. Contact the local
“beat” reporter that covers your area of
expertise and offer to serve as an
“expert resource.” Be sure to include
bloggers and online editors. This is a
great tool for showcasing your knowl-
edge to prospective employers.

Maintain a digital presence. If
you’ve been using the excuse of “don’t
have the time” to avoid joining Linked-
In or Facebook, now is the time to sign
on and provide quality information
about your background and the ser-
vices you offer to potential employers.

Trust in providence. Listen to
that little voice; no matter how 
odd it may seem. After being laid off, I
felt compelled to write a letter to the
local paper regarding an article –
something I had never done. The pub-
lication of my letter resulted in a for-
mer acquaintance engaging me in a
multi-month consulting gig.

Summary
These steps are not sequential —

nor do they need to be done at the
same time. Try one each week, and see
what new ventures your career takes.

Susan Miller is the president of Ewing
Miller Communications. For more infor-
mation, visit www.ewingmiller.com.

On the Job

Tips to Bounce Back from a Layoff
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By Marina London

Anytime the Employee
Assistance Professionals
Association (EAPA) presents

either a webinar or a workshop on
social media and online counseling
practices, we are flooded with ques-
tions about the ethics and legal impli-
cations of email counseling,
Facebook, Twitter, and the like. 

The truth of the matter is that the
Internet, social media, and a broad
range of web-based applications are
developing at warp speed, and profes-
sionals who write codes of ethics for
psychologists, social workers and
counselors of all stripes, as well as
lawyers who author case law, are just
beginning to come to grips with the
implications of these technologies.
Few professional associations have yet
to touch on issues connected to online
counseling. So where can the ethically
minded online practitioner go for
guidance and information? 

EAPA is very fortunate that one of
the leading experts on the ethics of
online counseling, DeeAnna Nagel,
presented a full-day pre-conference
training on this topic at the 2009
World EAP Confer-ence (Oct. 21-24)
in Dallas, Texas.

DeeAnna is also the brains behind
The Online Therapy Institute Blog, a
must read for anyone interested in 

cutting edge information about 
online practice.

A recent Institute blog post
addressed whether an online therapist
has to be licensed in every state to
offer online therapy. The following are
some highlights from the response: 

 In theory, some officials suggest
that a clinician could be liable for
ethics charges or even loss of license
if they see a client who resides in
another state. 

 The state of Ohio is looking at a
new rule saying that therapy takes
place wherever the client is. 

 There are no legal cases yet. 
 Insurers are generally not happy

with the concept of Internet services
but coverage remains in place. 

 The first person who gets hit
(with a lawsuit) will get hit big. 

 Even so, many individuals are
seeking therapy online. 

 Various associations offer ethical
guidelines but retain attitudes ranging
from indifference to hostility. 

 Informed consent may need to
be modified for online work. 

 It is suggested that if your
license is listed on your website, you
come under the jurisdiction of the
license regardless of what service you
state you are providing (consulting,
coaching or advice).

Not surprisingly, like most infor-
mation in this area, the post, while
thought-provoking and informative, is
neither ultimately conclusive nor pre-
scriptive.

The Institute also recently posted
an interesting ethical framework about
the use of technology in mental health.
Visit www.onlinetherapyinstitute.com/

id43.html. Some sample bullet 
points from this comprehensive
framework include: 

 Dual Relationships:
Practitioners discuss with clients the
expected boundaries and expectations
about forming relationships online.
Practitioners inform clients that any
requests for “friendship,” business
contacts, direct or @replies, blog
responses or requests for a blog
response within social media sites will
be ignored to preserve the integrity of
the therapeutic relationship and protect
confidentiality.

Moreover, if the client has not been
formally informed of these boundaries
prior to the practitioner receiving the
request, the practitioner will ignore the
request via the social media site and
explain why in subsequent interaction
with the client. 

 Insurance, Subsidy or
Reimbursement Information: If the
client resides in a geographic area that
generally accepts insurance or other
forms of reimbursement for therapy
services, the practitioner informs the
client of this information. Conversely,
the practitioner also informs the client
about services delivered via technolo-
gies that are not covered at all or at the
same rate. 

The framework is essential 
reading for anyone considering an
online practice.

Marina London, LCSW, CEAP is the Manager,
Web Services for the Employee Assistance
Professionals Association (www.eapassn.org).
Some of the information in this article was 
previously published in iWebU blog. 
Editor’s note: This article is reprinted with
permission from EAPA.
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